


BRANDING, MARKE NG, SPONSORSHIPS

G&CO TAKES A HOLISTIC APPROACH TO

S TRENG THE
OF CREATIVE
FESTIVALS A

IN 2010 WE

ING THE PUBLIC FOOTPRINT
NON-PROFITS, FILM
D EVENTS.

VANAGED A

COMPLETE REBRAND OF
THE HAMPTONS INTERNATIONAL FILM
FESTIVAL, SECURED NEW SPONSORS

ACROSS ALL

CATEGORIES AND FORGED

HGH PROFILE MEDIA PARTNERSHIPS
1O EXPAND BRAND AWARENESS.

THROUGH 2011 + 2012,
G&CO EXPONENTIALLY GREW THE

FES TIVAL'S BRAND AWARENESS VIA
VAJOR SPONSORSHIPS, INVENTIVE
VARKETING CONTENT & STRATEGIC
VIEDIA PARTNERSHIPS.




G&CO SPONSORSHIPS

TOTAL AMOUNT RAISED IN CASH AND INKIND 2010 = $400K+
TOTAL AMOUNT RAISED IN CASH AND INKIND 2011 = $500K+
TOTAL AMOUNT RAISED IN CASH AND INKIND 2013 = $800K+
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SCOPE OF WORK:

IDENTIFIED, NEGOTIATED AND CLOSED ALL
SPONSORSHIP DEALS

- DESIGNED AND IMPLEMENTED ALL
ACTIVATIONS FOR SPONSORS

- PRODUCED, DETAILED HIGH QUALITY
SPONSOR REPORTS

V. MANAGED & EXECUTED ALL
MARKE TING MATERIALS FOR FESTIVAL

V. MANAGED & EXECUTED ALL
SOCIAL MEDIA FOR FESTIVAL

VI. MANAGED REDESIGN AND UPKEEP
OF WEBSITE

VII. PRODUCED ALL SPONSOR VIDEOS
AND MANAGED PHOTOGRAPHY CREWS

DURING FESTIVAL




MARKETING IMPACT

G&CO managed fo create annual growth consistently across all marketing platforms, including:

PUBLIC PRINT
DISPLAY MATERIAL
COLLATORAL CIRCULATION

*BUS WRAPS *AD PLACEMENT

*POSTERS *CATALOGUES

+STEP + REPEATS *FILM GUIDES
*INVITES

ONLINE BROADCAST
+ SOCIAL MEDIA  TELEVISION
PARTICIPATION  EXPOSURE

*WEBSITE + BLOG *COMMERCIALS
*FACEBOOK *NETWORK COVERAGE
*TWITTER

*YOUTUBE

TOTAL IMPRESSIONS PER YEAR

1O million 171 million
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REBRAND

IDENTITY + DESIGN

LOGO TYPOGRAPHY
HAMPTONS 6E R/ RPCE
INTERNATIONAL DI Next17

FILM FESTIVAL i oy 3557890108
IMAGERY COLOR
COLLATERAL FILM GUIDE

CATALOGUE INVITATIONS BADGES




MARKETING

PRINT DESIGN

PROMOTIONAL + ARTIST POSTERS

October 7-11,2010
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MARKETING

MERCHANDISE DESIGN

G&CO SECURED A NUMBER OF PARTNERS TO CREATE
A NEW LINE OF FESTIVAL MERCHANDISE, INCLUDING:

« HIFF BRANDED PATAGONIA FLEECES

AND CAPS

J
]
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« HIFF STARFISH APPAREL, INCLUDING FITTED TEES, HOODIES PR " 61 &
FEB .S
R VIR [P
- THE ANNUAL HIFF ARTIST POSTER BY LOCAL ARTIST ¥ |

ERIC FISCHL

« HIFF AND THE WALL STREET JOURNAL CO-BRANDED
CANVAS TOTES 7
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MARKETING

ONLINE MARKETING

WEBSITE + BLOG

AN O Hamptons for the 20th Ha..al | for
Lale M4/ ® o/ mamptomstimbest.org!

HAMPTONS
INTERNATIONAL
FILM FESTIVAL
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Join us from the Red Carpet and Backstage  Re-live the magic of the night " jown and spoke with many of our
in the Green Room for some intimate chals ome incredile evenings over the course o0 immakers and Actors during
With our celebrity ™ of the festival the Festival

RED CARPET VIDEOS PARTYVIDEOS FILMMAKER + ACTOR VIDEOS

SOCIAL MEDIA EMAIL CAMPAIGNS

From: Hamptans Interational Film Festval <info hamplonsfimestorg>
‘Subject: [TEST] July Newsletter
Dee: Novomoor 201285657 AW EST

Rephy-To: Imo@hanmpionstiniestor
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MARKETING

PRINT ADVERTISING

October 4-8,2012

INDUSTRY TOAST TO

JAMES SCHAMUS

In association with Indiewire
‘GOLDEN STARFISH AWARD FOR
LIFETIME ACHIEVEMENT I ACTING TO
RICHARD GERE

GOLDEN STARFISH AWARD FOR LIFETINE
ACHIEVEMENT IN COSTUME DESIGN TO

ANN ROTH

PRESENTED BY THE ACADEMY
OF MOTION PICTURE ARTS & SCIINCES AND HIFF

HAMPTONSFILMFEST.0RG
BOX OFFICE: 431-237-5530

10 ACTORS TO WATCH
DREAKTHROUGH PERFORMERS OF 2012
Bella Heatheste  Dembmall Glaessn
Rlyss M Barek Alicia Vikander
Dree Hemingway  Scost McNairy
Imogen Paots Nate Packer

Boyd Holbresk Adam Driver

VARIETYS ONE TO ACCLAMM AWARD TO

SIENNA MILLER

ARIETY

October 4-8,2012

CATCH THIS YEAR'S MOST
TALKED ABOUT UPCOMING
FILMS, WITH SOME OF

TODAY'S LEADING ACTORS

SPOTLIGHT FILMS

CATCH THE PREMIERES OF THIS YEAR'SIMO!
UPCOMING FILNS WITH SOME OF TODAY'S

MAISON D'HORLOGERIE GENEVI

JOIN US AND GUESTS) CONVERSATION
ALEC BALDWIN, STEVIE NICKS, RICHARD GERE, urs SCHAMUS,
ANK ROTH. NIKE NICHOLS, NATHAN LANE, ALANEBUMMING, -
TRUDIE STYLER, SIENNA MILLER. ARY GRAYNO I LoNo, FOR HIFF" T
FISHER STEVENS, JESS WEXLER AND BOB BALABANJMELISSA LEO, ’ égﬂg&é“n“mo:g%s
AARON PAUL, MARY ELIZABETH WINSTEAD, TERRY STEVE
VAN ZANDT, DAVID CHASE, RORY CULKIN, ADEPERO ODUNE

COMVERSATION
WITH RICHARD GERE

COMVERSATION
WITH ALAN CUMMING

October 4-8, 2012

HANPTONSFILMFEST.ORS
BOX OFFICE: 631-237-5530

AN AFTERNOON TALK

wrsTa N WITH STEVIE NICKS

SPONSORED BY

capiralOl:

HAMPTONSFILMFEST 0RG
BOX OFFICE: 312375538



MARKETING

ORIGINAL VIDEO PRODUCTION

SCREENWASHES

TRIBUTE TO GSA DOCUMENTARY
AP!!,{,R!?]'H “DECODING DEEPAK” “LOVE, MARILYN” COMPETITION
[ 1 . SnagFilms Aass actour & WSJ
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TV COMMERCIAL

HAMPTONS
- INTERNATIONAL
FILM FESTIVAL

click here to play click here to play
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FESTIVAL COVERAGE

JOIN US ON THE RED CARPET
VATCH A SELECTION OF THE PANEL DISCUSSION
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STEVIE NICKS

WATCH THE FULL HOUR DISCUSSION !

click here to play click here to play click here to play


http://www.youtube.com/watch?v=6ciU2QKalTE
http://www.youtube.com/watch?v=SdWtfBxHh8I
http://www.youtube.com/watch?v=6ciU2QKalTE
http://www.youtube.com/watch?v=6ciU2QKalTE
http://www.youtube.com/watch?v=SdWtfBxHh8I
http://www.youtube.com/watch?v=SdWtfBxHh8I
http://hamptonsfilmfest.org/behind-the-scenes/video-a-tribute-to-ann-roth/
http://hamptonsfilmfest.org/behind-the-scenes/video-a-tribute-to-ann-roth/
http://hamptonsfilmfest.org/behind-the-scenes/video-varietys-10-actors-to-watch-panel-discussion/
http://hamptonsfilmfest.org/behind-the-scenes/video-varietys-10-actors-to-watch-panel-discussion/
http://hamptonsfilmfest.org/behind-the-scenes/conversation-with-stevie-nicks/
http://hamptonsfilmfest.org/behind-the-scenes/conversation-with-stevie-nicks/
http://hamptonsfilmfest.org/behind-the-scenes/conversation-with-alan-cumming/
http://hamptonsfilmfest.org/behind-the-scenes/conversation-with-alan-cumming/
http://hamptonsfilmfest.org/behind-the-scenes/conversation-with-richard-gere/
http://hamptonsfilmfest.org/behind-the-scenes/conversation-with-richard-gere/
http://vimeo.com/53636661
http://vimeo.com/53636661

CONTENT MANAGEMENT

PHOTOGRAPHY

e & é 3pltal() ne
BILM Fi

BAUME &




FOR MORE INFORﬁ'AﬂQN;CONTACT
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JENNIFER GREENFIELD -~
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CELL: 917.902.1225
jeﬁﬁﬁé’r@gre\e_mfieldandco.com
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